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Joschka Fischer, a leader in the Green Party for nearly 20 years, 
was Germany’s foreign minister and Vice Chancellor from 1998 to 
2005. Since leaving politics he has been a regular speaker at many 
American universities on foreign affairs and international relations.

Robert Schiller is Professor of Economics at Yale University, Chief 
Economist at MacroMarkets LLC, which he founded, and author of 
Irrational Exuberance and the New Financial Order: Risk in the 21st 
Century.

Jeffrey D Sachs is Professor of Economics and Director of the 
Earth Institute at Columbia University. He is also a Special Advisor to 
the United Nations Secretary-General.

Peter Singer is Professor of Bioethics at Princeton University 
and Laureate Professor at the University of Melbourne. His books 
include Practical Ethics and Rethinking Life and Death.

The New Economy captures the spirit of thought leadership. With at least one third 
of FTSE 100 and Fortune 100 companies doing business directly related to science 
& technology, technological progress is big business, and the world has never seen 
such a pace of innovation and growth as in the present day.
 
Both the magazine and the website are committed to the very highest standards 
of journalism, working together with experts from leading technology think tanks, 
public and private sector organisations, and academics from the most esteemed 
educational and research centres around the world, to bring you regularly updated 
news, deep analysis of the issues of the day and clear and precise explanations of 
emerging technologies. Visit us at www.TheNewEconomy.com

Contributors

Target readership profile

Sector breakdown

Financial Services	 14,966

Telecommunications	 13,508

Government 	 12,108

Electronics & IT Hardware	 11,209

Software & Computer Services	 9,815

Academic	 8,632

Biotechnology & Pharmaceuticals	 6,286 

Engineering	 5,618

Research Science & Technology	 4,933 

Medical & Healthcare	 4,225

Other	 3,150 

	 94,450

Job role

Involved in purchasing decisions	 89%

Controls a budget of £500,000–£1,000,000 	 22%

Controls a budget of £1,000,000–£2,000,000	34%

Controls a budget of £2,000,000 or more	 27%

All profiled information consists of projected data only and is 
based on third-party sources

Geographical breakdown

North America 	 22%

Western Europe	 19%

Asia/Pacific	 15% 

Eastern & Central Europe	 14%

Central & South America	 11%

Middle East 	 10%

Other	 9%

	

Distribution

Paid for	 91%

Other	 9%

Kofi Annan is the former Director General of the United Nations. 
A recipient of the 2001 Nobel Peace Prize, he has overseen 
many initiatives aimed at bringing stability and prosperity to the 
developing world.

Noam Chomsky is the Institute Professor Emeritus of linguistics at 
the Massachusetts Institute of Technology, he was voted the world’s 
leading public intellectual in a 2005 Prospect magazine poll.

Christopher Hitchens is an author, journalist and literary critic. He 
has been a columnist at Vanity Fair, The Nation and Slate; and an 
occasional contributor to the Wall Street Journal and many other 
publications.



Advertising rates 2010

The New Economy
37-42 Compton Street 
London EC1V 0AP
Tel: +44(0) 20 7014 0330
Fax: +44(0) 20 7014 0302

Print advertising rates Advertising policy

Copy requirements

n  �Material can be accepted on CD-Rom or email up to 5mb. File types should be 
compatible with, or able to be imported into Adobe software and minimum 
resolution for print advertising should be 300dpi.

n  FTP access available on request.
n  �Please contact the production department on +44 (0)207 014 0330 with any 

questions regarding layout and formatting of artwork.   

Advertising dimensions

Single page	  275 x 215mm (+ 4mm bleed all round)

Double-page spread 	 430 x 275mm (+ 4mm bleed all round)

Flash banner 	 461 x 58 pixels

Half-page vertical  	 118 x 596 pixels

Advert size	 Cost

Full page 	 £19,250 	

Double-page Spread 	 £26,750	

Special positions

Inside front cover DPS	 £29,450	 Opposite contents	 £22,850

Inside back cover 	 £23,250	 Outside back cover 		  £29,350

News supplied by 

n  Email marketing campaigns to client base from £480 for 1,000 addresses.

Advert size	 Cost

Flash banner: homepage	 £16,150 	

Flash banner: subpage	 £11,250 

Skyscraper: homepage	 £14,450

Skyscraper : subpage	    £9,950

Online advertising rates

Orders are accepted subject to the terms and 
conditions of our current advertising rate card. 
We reserve the right to change rates upon notice. 
The publisher reserves the right to refuse, amend, 
withdraw or otherwise deal with all advertisements 
submitted to him at his absolute discretion without 
explanation. The advertiser warrants that the 
advertisement complies with the British Code of 
Advertising Practice and does not contravene any 
of the previous terms and conditions of the trade 
descriptions act 1968. The publiser will not be liable 
for any loss or damage consequential to or otherwise 
occasioned by error, late publication or the failure of an 
advertisement to appear from any cause whatsoever. 
The advertiser and/or advertising agency will defend, 
indemnify and hold the publisher harmless from and 
against any loss, expense or other liability resulting 
from claims or suits, for libel, violation of right of 
privacy or publicity, plagiarism, copyright or trademark 
infringement and any other claims or suits that may 
arise out of publication of such advertisement. In no 
circumstance does the placing of an order confer 
the right to renew on similar terms. The publisher 
cannot accept cancellations or transfers of insertion 
unless a cancellation fee of 50% of the gross value of 
the advertiser’s order is paid to the publisher. Credit 
accounts are strictly cash and must be settled on 
publication. The publisher reserves the right to reject 
or exclude advertising copy which in its opinion is 
unethical, misleading, unfair, in bad taste, detrimental 
to the public interest or otherwise inappropriate to the 
character of The New Economy. The New Economy 
gives notice (and the advertiser accepts) that the 
target readership profile is compiled using third party 
source information and nothing contained in that 
profile is the subject of any representation, warranty 
or condition. Furthermore the same may not be 
relied upon as a statement or representation of fact 
concerning the integrity of the data therein. Neither 
the publisher nor any person in its employment has 
any authority to make, or give, any representation or 
warranty whatsoever in relation to an offer.

10% agency commission. 10% series discounts.


